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 Filtering techniques – like an archaeology dig 
– sifting through to find the good items

 WWW – Who When Where
 Keywords – main ingredient

◦ Single or multiple
◦ Not case sensitive

 ~ tilda – synonyms for wider search –
genealogy also includes FH and cemeteries

 Review the results – 5 minute challenge
 Cache snapshot of page last time visited print 

or cut & paste into Word
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www.google.com.au/
Google Account – free, 

easy, benefits inc gmail, 

alerts, my library & others

http://www.google.com.au/
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Delegate ongoing repetitive 

searching, email reminders
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Don‟t forget to scroll down as 
Google groups results by category



• Single keyword search
• Often too general yielding far too many results

• Worth a try for rare surnames or unique spelling variants

• Depends on google.com.au vs. google.com

• Multiple keyword search enhances filtering
• Better filtering  Higher relevance in results

• Not case sensitive & Common words ignored
• GENEALOGY = genealogy = Genealogy = gEnEaLoGy

• They slow response without enhancing quality of results

– a, and, if, or, the, of, then, how, when, to, etc. 
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Refine Your Query
Can be as broad or as narrow as you want

Google Query

Gunderson 8,530,000

Gunderson ~genealogy 509,000

Gunderson ~genealogy AND 

Brisbane

185,000

Pages from Australia 6890

Shauna Gunderson 

~genealogy AND Brisbane

268
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http://archiver.rootsweb.ancestry.com/



• Don’t be in such a hurry to click
• Often over 100 items you can click on a single page

• Placement, color, bold font – they all serve a purpose 

• If you’re not sure what something does, click to learn…

• Take the “5-minute Challenge”
• You’ll be glad you did…

• Will easily cut your time in half reviewing future results

• Once refined, you can save your searches
• Use Favorites / Bookmarks for future on-demand searching
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 Quick look at each 
 Using AND to include results

 Using OR to include conditional results

 Using the – symbol to remove results

 Using “quotation marks” to specify exact results

 Using “wild * card” to expand exact results

 Use ~ to include synonyms

 Most commands can be combined
 “shauna * gunderson” OR “gunderson, shauna” 

~genealogy
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 Using the Google site command 
◦ -„Advanced Search‟ 

 Search for specific file types

◦ May be too limiting at times, but can help unhide 
some interesting online clues

 filetype:pdf

 filetype:ged

 filetype:doc

 Google Language Tools

 Using CACHED 
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Think laterally & be creative with your searches
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http://helendoxfordharris.com.au/historical-indexes

http://helendoxfordharris.com.au/historical-indexes
http://helendoxfordharris.com.au/historical-indexes
http://helendoxfordharris.com.au/historical-indexes
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 Invaluable foreign language translation tools
 From English to …

 From … to English

 Translate text from documents or letters

 Not perfect, but free and better than some alternatives

 Use to correspond with non-English speaking „cousins‟

 Translate contents of web pages

Shauna Hicks 

History Enterprises



Shauna Hicks 

History Enterprises

4 options to use
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www.digitalarkivet.no/

http://www.digitalarkivet.no/


Shauna Hicks 

History Enterprises

www.digitalarkivet.no/

http://www.digitalarkivet.no/


• Search basics still apply in Images & Video
• Careful selection of keywords is key to success
• Add filters as needed . . . but not too quickly

• Adjust your expectations just a bit
• Images & Video yield different types of “clues” 

 Apply Search Engine skills to Image & Video
 Scanners, digital cameras/video are now common place
 Images/video add life to names, dates, places
 Especially useful with Place Name queries
 Single word Surname queries may yield results

 Language Tools helpful for keyword translations
 Place Name query in combination with

 Church
 Cemetery
 Town Hall
 Town Center
 Library
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More filtering options on the left
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 Leave a precise trail of breadcrumbs
◦ Searching is a two-way street . . . Let them find you!

 File names and descriptions matter
◦ Use names and descriptive text that will point back 

to you

◦ Consider including spelling variants 

 Name your files carefully
• BAD – pic1.jpg  or  DSCN2764.jpg  or  IMG2024.jpg

• GOOD – jeffers_maria.jpg  or  waterbury_civil_war.jpg
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• Google Video vs. YouTube
• Google Video incorporates wide range of video results

• YouTube only incorporates YouTube results

• Types of content useful to genealogists
• Personal vacation videos

• Town/village tours

• Civic events, parades, festivals

• Interviews in native language/dialect of your ancestors

• Genealogy “how to” and educational videos
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Don’t forget 

the filters on 

the left to 

help narrow 

down results!



 Locate and „visit‟ addresses from 
documents

 Find points of genealogical interest eg
church

 Google Suggest
◦ Google works with what you give it…as you go

◦ Helpful when you have only partial place names

 Google Local
◦ Finds search results “near” a location

◦ Cemetery near farley, wiltshire
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• Standalone service via download, but ALSO 
integrated within Google Maps

• Satellite and aerial images stitched together 

• No individual image more than 3 years old

• Resolution and coverage exceptional
• Getting better all the time for remote areas as well

• Controls and navigation similar to Maps

• Adds a „3D view‟ element
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• Just as the name implies

• 360-degree „Walk Around‟ from Street view

• Coverage getting better all the time

• Resolution not always great, but…

• Simply amazing!!

– Walk your childhood neighborhoods

– Follow a census enumerator

– Pre-visit an upcoming destination

• Controversial for some
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Farley

Wiltshire



 Google‟s stated goal is simple…
◦ Digitize every book ever printed

 It‟s a big task, but they‟re pushing forward
◦ Started with US-based content

◦ Making progress worldwide
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Available with a Google Account
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www.googleyourfamilytree.com/

http://www.googleyourfamilytree.com/


 A very brief overview of how Google can 
assist genealogy research

 Experiment with your own searches

 See Dan Lynch‟s book for more details on 
searching

 Be aware that there are Google features that I 
didn‟t even mention today

 You could spend the rest of your life on your 
computer!!

 Have fun & thank you!
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